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What is a Pre-Test?

To do a pre-test means to measure the reaction of a group of individuals to the communication
material or research tool prior to its widespread diffusion or utilization.

Rationale for a Pre-test

Why do we make pre-tests?
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o know 1f our audience understood our message,
acceptable to them or not.

2. We make pre-tests because we do not have all the resources and it is so expensive to produce
amaterial that later on we will find to be ineffective. What if you made S million copies only to
find out later that your audience cannot understand what you were saying? The 5 million

would be wasted. It would be a waste of time, a waste of effort and a waste of money.

We made a poster in the Middle East of a mother breastfeeding her baby swathed in her
arms. When it was pre-tested, the mothers protested against the particular visual aid because
the breastfeeding woman in the picture did not have a ring on her finger, as if implying that she
is not married or that she bore a baby out of wedlock. Ina society such as theirs, marriage is
so important and having babies out of wedlock is taboo. Had we printed that poster without
doing a pre-test, it would have been a waste of resources.

The main objective of'a pre-test would be to ensure the effectiveness of communication. saving the
communicator or researcher from making serious mistakes and eliminating unnecessary expense.
time and effor

Pre-testing indicates if the Guide Questions we have developed are: (1) Easily understood, (2)
Able to elicit the kind of response required, (3) Most acceptable and least likely to create a
negative reaction, and (4) Best at creating the feelings of self-involvement.

‘What are the Criteria or Components of Pre-testing?

We do pre-tests because we want to find out the following:

1. Accuracy (“Tama’) — Is the information relayed the correct ones?

2. Comprehension (“Naiintindihan”)— Can the message be understood?

3. Clarity (“Malinaw”)—Is the message clear?

4. Acceptability (“Katanggap-tanggap”) — Do the target audience find it appropriate or
acceptable?

5. Reliability “Makatotohanan™ o “Kapani-paniwala” —Is the message true or credible?

6. Practicability “Pwedeng Gamitin” — Can it be used? Don’t make a guide book or a handbook
that is as large as a poster because people would find it difficult to bring wherever they go.

‘What can be Pre-tested?

Actually, almost everything can be pre-tested. But as an example, we can pre-test:

1. Concepts and logos—

2. Research Tools — Guide questions or a questionnaire

3. Roughs orstudies — These are materials that have just been conceptualized.

4. Partially completed materials — It may be a poster with the text not yet inputted. Or a leaflet

with the colors not yet decided on.
5. Fully

reulation.

inished products or final product— These are products that are ready for ci
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“Thevalldityofa pre-test i he abilty

o predictthe eaction ofthe audience o a communication

materialor a Research Tool. Four Factorstht affet the validity of pretst:

‘SUBJECT SAMPLED - In ny type of rescarch, the espondents and hov the sampling
wasdone are mportant.

Inthe recent survey on the presidentiables. among the irst questions asked o1he groups
‘whoconductedhe srvey was“How did you chocse the sample?”or “How idyoudo your
sunping?”

2. THESETTING - Miake sure that theseting wouldnotaffctthe result of yoursurvey. For
‘example, if yourlldo your pre-test with your sample population in an open rea, under the
et ofthe buming sun, with i very where,tc. thetendency would b fortherespondents
o eact negatively o whatever it was you weretesting

3. THE MANIPULATION - Dot use leading questions asifyou were manipulating your
audience. Like when youask,“Itis good. sn*tit7 or It good.right?” your sampling group
would most lkelysay.“Yes,itis good." Thi should ot be dore.

4. THEMEASUREMENT - The criteria you used isnot slidcrera for what you vartedto
now.

Pre-Testing Techniques

‘OBSERVATION - An example wouldbe a postr pasted anthe wall fthe people would

justpass by and would not evenlook at your poste, it means it couldtapture the people’s

atenicn

“Thereisa process callod Selectve Perception. Ithas foursteps:

a4 EXPOSURE-Ify jou have to expose yoursel it
So.iftheone akingin frontofthis person.
Forcormmunicaion materas. it would be like placing your poster ina crowded ara or
in an area wherelots of pecple pass by.

b ATTENTION-Gettheiratention Perhaps, whileyouare walking n front of him, ry
fakinga slip.That way:theperson il becawntowards you and perhaps wouldnotice
your good atibutes.

vant sameone o naice you
vant tobe noticed by s there ry

Perhaps youcan putlightsor aspotlighton your postr sothat people vl sce .

. RESPONSE — This isthe person's reaction oyour behavior. fthe persan who saw
‘youslipand all approaches you and heps you standup. then thatisth response. The
bad scerarioisiFthe person sav you falling and did ot even lfta inger. Thatisa
negativeresponse.

Forthe poster it could be peaple stopping for even justa fewsecandsto ookat the
poster

d ACTION—Thisis whenthe person respondad postively to yourefforts. Perhaps the
person, upon seeing you fallaid,“Are you okay? Wouldyou ike me to escort youto
yourhouse?”

For the poste, it could b the person ging o your coopeative o ask more questons.
about your program or o enmol i your program.




 [image: image4.png]UNSTRUCTURED INTERVIEW — Theresnostrictset ofquestcns o follow and youask
questionsinno partiular rder It nay b fust asking an opening question and then thenext
questions would depend on the answer they give you. Al yu dois nte thei responses.
GROUP DISCUSSION - Sometimes called Focus Group Discussion (FGD).this s when
‘youassemble agroup ofpeople,place them ina oo, give them the material andthenask
them o rifique. Sometimes thereare et questions. Sometimes it free-wheeling. Your
exaluators would give you suggestions onben oimprove the materisl,

Inan FGD, the following people are present: Moderator Assistant Moderstor, Reperter
Note-aker, Partcipants. and Observers. The Moderator must be neutral. Do not use a
moderstor who hasa stake inthe esults because hear she might influencethe espanses by
asking eading questions r givingtheiropiion.

QUESTIONNAIRE

RECALL TESTS - Thisis when youshow th respondents the maeria and then ask them
‘wha they remermber about . I they don’tremernber anything. that means you have o go
back tothe drawing beard,

AWARENESS AND KNOWLEDGE TEST - This s when youask them what they know
or what they've leamed from the mateial,

RANKING TECHNIQUE - Youask peopletoranka et of materias or pre-testngto find
out whichis he st





Source: Promoting Health Micro-Insurance Schemes to Local Communities. Workshop Documentation. ILO/STEP 25-28 May 2004.


